
















































                                      2010 COMMUNICATIONS CONTRACT MEDIA PLANNING BUDGET                   
                                                                                      Census 2000 and 2010 Census  

Program Component

Census 2000 

Contract Cost 

(Actual)

**Census 2000 

Contract Cost 

Inflated to 2010

2010 Census 

Estimated 

Lifecycle 

Allocation (Base 

and ARRA)

*Index 

vs. 2000

2010 Rapid 

Response 

Activities (Base 

and ARRA)

TOTAL 

ESTIMATED 

LIFECYCLE 

BUDGET 

*Index 

vs. 2000

       National Buys (All audiences) 57,916,000$    84,441,528$     75,570,160$      130 14,599,055$     90,169,215$      156

       Local Buys (Mostly directed to HTC population) 52,102,000$    75,964,716$     59,615,457$      114 17,340,927$     76,956,384$      148

           Diverse Mass*** 57,916,000$    84,441,528$     64,442,095$      111 17,198,375$     81,640,470$      141

           Ethnic/Language Audience 52,102,000$    75,964,716$     70,743,522$      136 14,741,607$     85,485,129$      164

                    Hispanic 18,886,000$    27,535,788$     25,297,664$      134 7,440,524$       32,738,188$      173

                    Black (including African and Caribbean) 17,021,000$    24,816,618$     22,779,681$      134 5,608,161$       28,387,842$      167

                    Asian 10,016,000$    14,603,328$     12,928,880$      129 1,235,770$       14,164,650$      141

                    Native Hawaiian & Pacific Islanders 147,000$         214,326$          1,105,036$        752 24,900$            1,129,936$        769

                    American Indian/Alaska Native 2,804,000$      4,088,232$       3,892,787$        139 194,494$          4,087,281$        146

                    Emerging Audiences 1,508,000$      2,198,664$       1,778,119$        118 103,641$          1,881,760$        125

                    Puerto Rico 1,298,000$      1,892,484$       2,397,000$        185 47,000$            2,444,000$        188

                    Island Areas 422,000$         615,276$          -$                       N/A -$                     -$                       N/A

                    New Legacy languages N/A N/A 564,355$           N/A 87,117$            651,472$           N/A

Total Advertising Buy 110,018,000$  160,406,244 135,185,617$    123 31,939,982$     167,125,599$    152

* Comparison between Census 2000 Contract Cost (Actual) to 2010 Census Estimated Lifecycle Allocation and Total Estimated Lifecycle Budget.

*** In Census 2000, the national buy was equivalent to the "Diverse Mass" audience of 2010.

** The inflation rate for paid media varies from year to year.  This represents an average of the last 10 years. 
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